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Project Narrative 

For my big project, I have chosen to create an Instagram that is geared towards promoting photography, art, fashion, and music. The Instagram will eventually hopefully evolve into a social media brand of sorts that will allow me to eventually monetize the promoting of other Instagram’s for photographers and artists all over the internet while also being able to highlight the content created right here on campus by UMW students. 
	This Instagram will start primarily posting UMW students art but eventually branch out to feature other artists from all over the web, the core value of this page will be to provide the daily Instagram user with the opportunity to be exposed to a lot of content that they may not have gotten to experience otherwise, and also will allow the artists themselves to interact with a larger fan base and introduce them to their work.










Rationale

	The rationale for the creation of this page comes from two things primarily which are the need to help artists spread their content now that we are in the digital age. Before people had to go to an art gallery or a museum if they wanted to see cool content, however now its accessible 24/7 in the palm of their hand. Because of this however there is also a highly saturated market for content on social media specifically Instagram, what this page will help do is help get the highest quality of art directly to the consumer who is searching for it, this pleases the consumer as well as benefits the artist because it helps get their own page out there as well. 
Aside for the sake of art alone another rationale for creating the page is the popularity In the monetization of Instagram lately. Instagram has the highest average customer engagement rate with ads of any social media network which is shocking. This means that there is possibly one of the biggest online global market places in the palm of your hand at all time and I think you would have to be a fool not to capitalize off of that. 








Dissemination Plan
My intended audience for this Instagram page is the average Instagram user, ages 16-30. this is the group of people who interact the most on Instagram as well as the group of people most likely to be looking for unique third-party content. People older than this typically only use Instagram for personal use, to follow friends and family members and what not where as this younger group sees the social media platform as serving a much larger purpose. People love art, that is no secret but it is a lot easier to follow an Instagram with art and photography content than to go to a gallery, this page will provide that convenience to the younger generation. With the popularity of applications such as Photoshop or adobe light room it also adds to the endless possibilities of what can be created meaning there is an endless pool to draw from for the page as well and depending on what works and what does infinite content can be produced and edited down until it perfectly fits what my audience responds to best. 










Risks
The primary risks of this Instagram are an initial monetary loss. I am still figuring out exactly how I plan on monetizing it as far as setting up a website and finding a more precise selling point but that being said the primary issue is that this will take time. Growing an Instagram page successfully will always take time, which may result in not having the results I would like to see from the page upon its first couple weeks of inception.




Resources
	My primary resource actually is my phone, my laptop, and the DKC. I plan to go to the DKC to learn how to monetize a domain through the school and what types of hurdles I may have to go through to do that but the easy thing about an Instagram is that it is always with you meaning any adjustments that need to be mad can be made in an instant on the fly.







Scheduling

November 5th:  By this date the Instagram account will be created. It will have its initial basic layout all set up. I will just have to begin to collect content to post in the future 

November 19th:  By this date the Instagram will be up and running and have its first couple of weeks of content, any speed bumps would have been worked out by now and it would all be up to actually putting in the time the Instagram needs to be successful at this point.

November 28th: The Instagram would have been up for nearly a month now and we should have a solid following, more importantly I should have my first months statistics for follower engagement by this point which when analyzed will show the patterns of what is successful and what is not for the page. 










Assessment 

The numbers: Personally, to be successful in my eyes I would like the Instagram to have at least 100 followers by the end of the semester, this will mean its growing at a steady rate.
The Content: High Quality content is key on Instagram. You cannot have a successful page without high quality pictures for your page, to help catch the consumers eye, the page is all about content promotion, that will be hard to do without good content.
The Response: The response is very key, social media analytics will tell me what is working and what is not, this will help me adjust to assure the pages success in the future.  
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